Customer First Strategy Housi
2022/25 for Women

Aims

Support successful
tenancies, neighbourhoods,
and communities

Deliver and outstanding
customer experience

Our six themes

Relationships Quality

We will treat customers with Customers can expect their

respect in all our communications homes to be good quality,

and interactions well-maintained, safe and well
managed.

Communications Accountability

Customers will receive clear, Collectively, our customers will

accessible, timely information work in partnership with Housing

from Housing for Women on the for Women to independently

issues that matter to them. scrutinise and hold us to account
for the decisions that affect your
services.

Voice and influence When things go wrong

Customer views will be sought Customers will have simple and
and valued, and this information accessible routes for raising

will be used to inform decisions. issues, making complaints, and
Each individual customer will feel seeking redress. They will receive
listened to by us on the issues timely advice and support them
that matter and can speak freely. when things go wrong.w
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Our 3 Step Action Plan




